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providing a marketing environment having a marketing 
agent and a manager cooperating on the advertising 

campaign 



210 



providing the marketing agent with a set of prospect 
information and a set of advertising messages 
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the marketing agent taking an active role in at least one of: 
(a) selecting a recipient from the set of prospect information; 
(b) selecting a message from the set of advertising 
messages; and (c) electronically sending the message to 

the recipient 



the recipient electronically responding to the message | 240 







tracking the recipient electronically responding to the 

message 
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and the manager exercising at least some control over at 
least one of: (a) the set of prospect information provided to 
the marketing agent; (b) the set of advertising messages 
provided to the marketing agent; and (c) an authorized 
number of sends allocated to the marketing agent 
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